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The Brampton Herald Tribune (BHT) is a weekly entertainment newspaper covering music, arts,
and current events. It is distributed free throughout the Brampton, Ontario, metropolitan area. Its
revenue is generated largely through the sale of advertising space to local merchants. The BHT
was established in 1988 to specifically address the needs of the Brampton area in much the same
manner as its parent publication, The Toronto Herald Tribune. BHT issues include articles on a
variety of subjects, music reviews, arts and theater reviews, classified ads, and a detailed current
events calendar.

The management of the BHT decided to conduct a mail-in reader survey to identify and
gauge its readership. Exhibit C2.15.1 presents the questionnaire used in the survey.

Exhibit C2.15.1: The Brampton Herald Tribune Questionnaire

1 The Brampton Herald Tribune comes out every Wednesday. Not including this issue,
how many of the last six issues have you read or looked into?

() Six

( ) Five

( ) Four

( ) Three

() Two

() One

() This is the first.

2 Under column A, please check the features you read regularly. Under column B, check
the one you enjoy the most.

A B

( ) ( ) “Ashes & Diamonds”

( ) ( ) “ToniJohnstone”

( ) ( ) Letters”

( ) ( ) ConcertConfidential”
() ( ) InandAround Brampton”
( ) ( ) Inand Around Toronto”
( ) ( ) HotDates”

( ) ( ) “Pickofthe Week”

( ) ( ) “Flicks”

( ) ( ) “Mondo Video”

() ( ) “Real Astrology”

( ) ( ) “TheComics Page”

( ) ( ) “Toronto Live”

() ( ) Classified ads

( ) ( ) Displayads



3 Under column A, check the following Brampton Herald Tribune cover stories of which
you read some or all. Under column B, also please check the one story you enjoyed the

most.
()
()
()
()
()
()
()

B

() “U of T May Flunk”—a feature about the firing of three faculty
members for their political views

( ) “Hogtown Gothic”—an investigation into the classic architecture
building in Toronto

() “EYF”—the fashion issue

( ) “The Greening of Jodi Feldman”—a profile of a Toronto mayoral
candidate

( ) “Rob Pulaski’s Grande Days”—a music feature on his new band and
a look back at the 1970s

( ) “Aggressing the Retina”—a profile of Victor Vassily, optical artist

() “A Hard Rain’s Gonna Fall”—an exposition on Earth Day,

environmental efforts and regional events

4 Which of the following stories did you read?
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b

“Cyberpunk Packs Literary Punch”—the fiction of Mark Townsend

“Radical Makeover for Ms.”—changes at Ms. magazine

“Still Faithfull”—interview with Marianne Faithfull

“Dance: Encounter with a Diary”—People Dancing show at Ontario Theater
“Nicaraguan Election Surprises Brampton”

“Film Fest Warms Up”—the 28th annual Brampton Film Festival

“Are You Ready for 110 Decibels?”— a preview of the newest in-car speakers
“Can’t Play Without My Hair”—a preview of Brampton band, Wayward Chief
“Activist Professor in Residence”—the proposal to establish a visiting “activist”

professorship at the University of Toronto

5 What type of music would you like to see more Brampton Herald Tribune coverage of?

(=)
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a
)
)
)
)
)
)
)

a
)
)
)
)
)
)
)

Jazz
Classical
Blues

R&B

Hard rock
Heavy metal
Other

t type of coverage do you like the best?

Music

Visual arts

Investigative news Profiles
Opinion/essay

Interviews

Photo stories

Other
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Case Questions
1 Prepare a coding scheme for the BHT questionnaire.

2 Critique the survey from the following perspectives, being sure to point out specific deficits

and suggested improvements:

a as to the overall questionnaire, in terms of its ability to fulfill the organization’s
information needs

b as to the wording and sequence of particular questions (which should be changed, and
how?)

¢ as to the choices provided on multiple-response questions

d asto whether some of the closed-response questions should be open-ended, and vice
versa

3 What specific analyses would you anticipate having to perform on the resulting data? What
sample size do you feel would suffice? Would some of the data types make analysis
difficult? How so?
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